












MH: States in the post-1989 era were presumed to become market actors, 
having left behind a competition for political hegemony. Soft power is 
then simply the brand image of an actor in this marketplace—which is 
not just economical, but also one of ideas. The idea of soft power, like 
propaganda, is premised on telling stories. In convergence with a 
planetary “cloud,” the means to tell stories proliferate and become more 
evenly distributed. Propaganda emerges as the former marketplace of 
ideas is transformed into an increasingly unregulated arena of free 
speech, where it is possible to achieve remarkable results even when 
holding comparatively little actual power, aided by the scaling and 
network effects of the platform itself. From pseudo-television to hacking, 
this proliferation of the means to tell stories and advance interests through 
the computational “megastructure” has been paired with a decreasing 
focus on democracy and rule of law as foundations for legitimacy. These 
principles are being taken for granted, or gradually replaced by more 
base-level ideas of “effectiveness.” It’s not an accident so much as a 
design feature of this new model of power that during the July 2016 so-
called coup d’état, Turkish president Recep Erdoğan addresses the nation 
via Apple FaceTime.  
 The assumption that digital platforms would somehow be naturally 
inscribed with liberal values and would thus inherently serve as 
instruments of soft power—for example, for the US and its allies—led the 
US to enter the 2010 cycle of revolutionary events in North Africa and 
the Middle East. The idea was that Twitter and other platforms would 
provide the additional soft power that would give these events a certain 








































                                                
1 “Clinton brought up the website early in the debate, asking viewers to go to the 
website to follow along during the debate. She also called on "the fact checkers" 























- the earlier work’s concern with state-branding: 
Metahaven and Marina Vishmidt (eds.) Uncorporate Identity: 
Metahaven (Baden: Lars Müller Publishers, 2010). 
 
- during the July 2016 so-called “coup d’état” in 
Turkey Recep Erdogan addressed the people via 
FaceTime: Reuters, “Erdogan addresses Turkey via FaceTime 




- the US state was heavily backing Twitter and 
putting pressure on the Egyptian authorities to keep it 
open through the street protests: Sharon Gaudin, “Social 
networks credited with role in toppling Egypt's Mubarak,” 





- Peter Sloterdijk writes about the “celestial domes”: 
Peter Sloterdijk, Spheres Volume I: Bubbles, trans. Wieland Hoban 
(Cambridge MA: Semiotext(e)/The MIT Press, 2011). 
 
- Eli Pariser talks about the filter bubble: Eli Pariser, 
The Filter Bubble: What the Internet is Hiding From You (New York: 
Penguin, 2012). 
 
- an Enlightenment version of civil society — for 
which Jürgen Habermas has been the most notable 
advocate: Jürgen Habermas, The Structural Transformation of the 
Public Sphere: An Inquiry into a Category of Bourgeois Society, trans. 
Thomas Burger and Frederick Lawrence (Cambridge MA: MIT 
Press, 1989 [1962]). 
 
- the breakdown what in the late 1970s Jean-François 
Lyotard called the grand narratives of modernity 
through information processes: Jean-François Lyotard, The 
Postmodern Condition: A Report on Knowledge, trans. Geoff Bennington 
and Brian Massumi (Minneapolis: Univ. of Minnesota Press, 2010 
[1979]). 
 
- what Steven Colbert in 2005 called “Truthiness”: 
The Colbert Report, Pilot Episode, Comedy Central, 17 October 
2005; Benajmin Zimmer, “Truthiness or Trustiness,” Language Log, 
26 October 2005 
[itre.cis.upenn.edu/~myl/languagelog/archives/002586.html]; 
“Stephen Colbert's 'truthiness' word describes campaign rhetoric,” 




- Hillary [Clinton] tried to get round this by asking 
people to “go to hillaryclinton.com to check if what 
Donald just said is true”: Jason Abbruzzese, “Hillary Clinton 





- Trump began the Presidential bid as a promotion 
campaign for himself as a brand. His basic strategy was 
to always “suck all of the oxygen out of the room”: Eli 





- The Russian manufacturer of the missile that took 
down MH17 created a Tatlin-like experimental 
installation of one such missile, mounted on a wooden, 
constructivist structure: ******* 
 
- Tolstoy’s “What Is Art?”: ******* 
 
- All so-called truths are only in fact power claims: 
Michel Foucault, Power/knowledge: selected interviews and other writings, 
1972-1977, ed. & trans. Colin Gordon et.al. (New York: Pantheon 
Books, 1980). 
 
 
 
